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Abstract

This study explores the characteristics of corporate charitable behavior
in the Czech Republic and Slovakia. It is the first quantitative study for
transition economies, analyzing data from two surveys for 577 and 162 firms
over three (2001-2003) and five (2001-2005) years in the Czech Republic, and
for 152 firms over four years (2001-2004) in Slovakia, and the first study that
distinguishes different channels of support, namely, sponsoring and giving.

The results show that tax legislation, specifically, the changes in the tax
rates do not have any significant effect on corporate charity in neither country.
The study fails to find a difference in the role of the tax rate for sponsoring
and giving but documents differences in their use. It fails to support the usual
claim that foreign firms give more than domestic ones but it suggests that
foreign firms are better able to use the tax advantages of the various giving
channels. We identify a significant difference between the two countries:
Slovakia lags behind the Czech Republic in giving, the importance of large
and international firms is higher, and more small companies behave in an ad-
hoc manner. Importantly, the study fails to identify any significant decline
in giving in Slovakia in 2004, contrary to expectations resulting from the
radical changes in its tax legislation that made giving more expensive. It
suggests, though, that foreign-owned firms shifted their support from giving
to sponsoring.
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Abstrakt

V tejto stadif sa zaoberame charakteristikou firiem, ktoré sa venuju dar-
covstvu. Je to prva kvantitativna studia v tranzitivnych krajinach. Pracu-
jeme s datami z dvoch prieskumov v éeskej republike s 577 firmami (data
za 3 roky, 2001-2003) a 162 firmami (data za 5 rokov, 2001-2005), a jednym
v Slovenskej republike so 152 firmami (data za 4 roky, 2001-2004). Je to
prva studia, ktora rozliSuje rézne spoésoby podpory, konkrétne sponzorstvo a
darcovstvo.

Vysledky naznacuji, ze danova legislativa, konkrétne zmeny v dahovych
sadzbach nemaju Ziaden signifikanty vplyv na firemna filantropiu ani v jed-
nej zo skiimanych krajin. Nenachddzame Ziaden rozdiel ani v tlohe danovej
sadzby pre sponzorstvo a darcovstvo, ale pozorujeme, Ze st pouzivané rézne.
Taktiez nenachadzame podporu pre tvrdenie, Ze zahrani¢né firmy dévaja viac
ako doméace, av8ak, zahrani¢né firmy sa schopné do vicsej miery vyuzivat
danové rozdiely medzi sponzorstvom a darcovstom. Vysledky poukazuji na
vyrazny rozdiel medzi skimanymi krajinami: Slovensko zaostava za Ceskou
republikou v darcovstve, velké, medzinarodné firmy st najdolezitejsimi dar-
cami, va¢Sie mnozstvo malych firiem sa sprava nestrategicky. Dolezitym
vysledkom je, Ze nepozorujeme vyrazny pokles darcovstva na Slovensku v
roku 2004 ocakivany ako désledok zmeny v legislative, vyrazne zvysujicej
néklady na darcovstvo. Dokumentujeme vSak, ze firmy so zahrani¢nymi
vlastnikmi v tomto obdobi presunuli podporu z darcovstva na sponzoring.



